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COMvergence Final 2023 New Business Barometer - GERMANY

Mediaplus, GroupM and OMG Dominate in Latest Report by COMvergence

FRANCE —MARCH 26, 2024 — According to the latest study Final 2023 Germany New Business Barometer published

by COMvergence, Mediaplus came out as the #1 media agency (out of 24 agencies) with a total new business value of

+$246M thanks to winning 26 new clients including C&4, Otto, E.ON and Spin Master (all four won following a multi-

country competitive pitch). EssenceMediacom ranks #2, notably due to several sizeable wins (including People’s

Postcode Lottery, Lidl (radio)) and the retention of TUI Group. In terms of net new business results (excl. retentions),

OMD takes the 2™ position, scoring the largest amount of new client wins (+$255M, including the win of two top

Germany-based international clients, Beiersdorf and Tchibo).

FINAL 2023 TOTAL NEW BUSINESS RANKING (incl. RETENTION) - MEDIA AGENCY NETWORKS
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FINAL 2023 NET NEW BUSINESS RANKING (excl. RETENTIONS) - MEDIA AGENCY NETWORKS

Mediaplus: +2115M

OMD: +1885M

EssenceMediacom: +955M

Hearts & Science: +565M

Pilot: +565M
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FINAL 2023 GLOBAL NEW BUSINESS RANKING - MEDIA AGENCY GROUPS
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In 2023, COMvergence assessed 177 media account moves and retentions (163 advertisers in total) totaling $1.8B

(similar to the reviewed amount in 2022).

The 20 largest reviews concluded in Germany in 2023 resulted in $1.3B and included:

People's Postcode
Nestlé: $97M Lottery: $68M C&A: $61M

Bundeswehr
(Bundesministerium
. der Verteidigung):
Lidl: $162M Allianz: $37M $32m
Otto: $43M
Fielmann: $18M
Etsy: Shell:
Ferrero: $173M Kaufland: $125M Tchibo: $51M Versuni: $40M $25M $23M Miele: $17M

Sources

Information on account moves is derived from industry news websites and then validated by all the agencies studied (a total of 900+ agencies across 48

countries cooperating with COMvergence).

About COMvergence:
COMyvergence is one of the most trusted and independent research and data consultancies, producing objective benchmark studies on new business
performances and strategic developments of creative, media and digital agencies and their respective holding companies. Also, COMvergence is

uniquely positioned to deliver a deep understanding of the advertising industry overall, including estimates and analysis on media spend data.

Oliver Gauthier, Founder and CEO of COMvergence: olivier.gauthier(@comvergence.net
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