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GroupM leads in 2022 H1 COMvergence Net New Business Rankings

GroupM ranks first in retention rate in H1 2022, Mindshare and Wavemaker rank first and
second for Agency new business

GroupM leads the industry in new business and retention for the first half of 2022,
according to COMvergence’s latest New Business Barometer (NBB), reflecting the strong
appeal of the company’s differentiated offering and vision to marketing decision-makers
around the world.
COMvergence—an independent and international research bureau measuring the
performance of major global ad and media agencies—ranked GroupM first in total new
business among agency groups, with a calculated value of $2.4 billion in the first half of
2022, and first in the critical area of business retention, successfully defending 54% of
new business pitches where GroupM was the incumbent through the same period.

“It’s no secret that 2022 has been a challenging year for many
marketers,” said Christian Juhl, GroupM’s Global CEO. “Between inflation, economic
uncertainty and ongoing behavioral and social upheaval, the pressure on brands to
navigate complexity and outperform the competition at scale has never been higher. It
is especially gratifying to be the first-choice solution in the marketplace in this context.
We are grateful to all our clients who put their trust in us to help them grow their
businesses, and we are excited to continue raising the bar together.”
Mindshare (assessed by COMvergence at $1.2 billion) and Wavemaker (assessed at $903
million) ranked first and second, respectively, in total new business value, which
COMvergence calculates as the breakdown of new client wins, losses and retentions.
Other findings included in the COMvergence NBB report include:
GroupM won 29% of reviewed media spends in H1 2022, eight percentage points higher
than the second-ranked agency group.
Mindshare claimed the highest retention rate among agency networks at 78%. Wavemaker
and MediaCom also outperformed the industry average with assessed retention rates of
42% and 28%, respectively.
Essence and MediaCom ranked among the top 15 agency networks in assessed new
business performance globally with a combined ranking inside the top 10. Notable wins
and retentions across the group over the period, according to COMvergence, included
Danone, Klarna Bank and Riot Games.
“Winning a pitch is one of the most rewarding aspects of our business,” said Elizabeth
McCune, GroupM’s Chief Growth Officer. “It shines a spotlight on our ability to think
both analytically and creatively, to bring forward some of our boldest initiatives and to
develop ideas at times we’ve only dreamed of. I am so proud of the effort we’ve made
as a group so far this year, on the heels of 2021, which was one of the busiest pitching
years we’ve seen. This recognition belongs to all of those who make these wins
possible.”
COMvergence’s assessment of GroupM’s performance underscores the positive impact of
the company’s business transformation initiatives and commitment to raising the bar for
performance standards and responsibility in the industry. Examples in 2022 include the
launch of GroupM Nexus as the world’s largest community of performance marketing
experts, the introduction of GroupM’s Premium Marketplace offering, the announcement
of Essence Mediacom as a new model for the future of agency services, and the ongoing
enablement of its Responsible Investment Framework through technology and industry
partnerships.
By region, GroupM ranked first in the COMvergence NBB in APAC ($1.21 billion) and in
North America ($904 million) and third in EMEA, according to COMvergence.
GroupM agency networks were among the top five in terms of new business value across
APAC, EMEA, LATAM and NA. Notably, Mindshare ranked first among agency networks in
APAC ($860 million), and Wavemaker placed second in NA ($457 mil).

