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Report: Accenture Is Top Agency Acquirer For 2021

Acquisitions by the numbers in 2021
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Marketing and communications agency acquisitions were up sharply in 2021 after declining for several years
but still below the level reached five years ago, according to a new study from COMvergence.

The agency research firm said deals totaled 86 last year representing acquired revenues of more than $2.5
billion. By comparison, for 2020 the firm reported 47 M&A deals in the marcom space, representing
estimated revenues of $826 million. In 2016 there were 120 transactions.

The new report, covering 2021 activity found that holding companies acquired 26 agencies, more than in
the previous two years which saw depressed activity due to the pandemic. Management consultancies
added 34 agencies to their rosters.

For the second consecutive year only one out of the top five deals was made by a “Big 6” holding company.
Accenture was the most acquisitive group among the 20 buyers assessed in 2021, with 21 acquisitions,
including four of the top-10 transactions.

Accenture acquisitions included 13 in the cloud platform space (including Imaginea) representing 18% of

the total staff acquired and 48% of the cumulated revenues. The aggressive M&A activity in the cloud space
followed the company’s formation of its Cloud First division in 2020.

COMvergence


https://www.mediapost.com/publications/article/371399/report-accenture-is-top-agency-acquirer-for-2021.html

2 COMvergence

The deal is part of the company’s plan to invest $3 billion over the next three years into the cloud
technology sector.

Among holding companies last year, Omnicom Group and Publicis Groupe made six deals each, but
Omnicom acquired twice more staff than Publicis. WPP bought five agencies accumulating 1,000 staff. On
average, the Big-6 acquired 780 new employees and $99 million in additional revenues whereas other
players added an average 1,200 staff and $172 million in new revenues.

Of all the agencies acquired in 2021 76% were digital and data, 15% creative, and 1% media. By staff count
data accounted for 50% and digital 37%.

COMvergence called out UK-based 5S4 Capital as a burgeoning “one to watch” holding group. In four years,
S4 Capital acquired 26 companies in 14 different countries. All of those deals are focused on digital and
data segments representing more than 2,600 acquired staff and an estimated total revenue of $375 million.

In 2021, S4 Capital raised a further £116M from shareholders. Its M&A deals last year included Raccoon, a

Brazilian digital performance agency, Zemoga, a US technology services company and Decoded Advertising,
a US creative agency.

COMvergence



